The burst in the use of social networking sites such as MySpace, Facebook, Bebo and Friendster has brought many opportunities, changes and challenges into our world. The impact of this type of media can be social, psychological, and/or economic. For many societies, the social impact is a major concern since these technologies with their rapid spread have succeeded in influencing the attitudes of various groups of individuals. The role that social media played in the recent unrests in the Arab world is a clear example of such an impact. Oman, like all other countries, is also facing the same challenge. Among all other age groups in Oman, teenagers from 13 to 19 years old make up a major segment in the demographic structure of the country. Therefore, it is very important to study and understand the impact of the rapidly-growing social networking media on this group. The present research aims to contribute to this understanding by investigating the social impact of social networking media on teenagers in Oman. We survey teenagers' use of and perceptions about these technologies, in addition to parents' perceptions. By combining these two perspectives, this research aims to provide several contributions to both theory and practice. The results revealed that almost all teenagers (99%) agreed that the social networking sites are beneficial. They believe that using social networking sites does not impact their social behavior.
Introduction
The growth of social networking technology has been exponential in the past few years. Social networking sites such as Facebook, MySpace, Twitter have attracted millions of users who incorporated the use of this technology as part of their normal daily routine (Ofcom,2008; Young, 2013) . Social networking sites focus on building social relations among people by allowing them to share information, photos or videos, share interests and activities, use blogging to express their views and so on . Social networking sites allow users to create personal profile pages in which they can express their ideas and views and also add friends to their lists (Sunden, 2003; Christine & Girish, 2012) . Moreover, some sites allow users to enhance their profiles by adding multimedia content or modifying their profile's look and feel while others, such as Facebook, allow users to add applications that allow them to accomplish additional useful tasks . Once you are granted access to a social networking site you can begin to socialize by reading the profile pages of others and possibly contacting them and start a new friendship. There are several social networking sites that users can choose from based on their preferences. For example, about 63 per cent of children are more likely to use Bebo, while 62 per cent of adults are most likely having a Facebook profile (Ofcom, 2008; Christine & Girish, 2012) . In addition, 42 per cent of teenagers are using social networking sites like MySpace or Facebook (Lenhart & Madden, 2007) . A study by Joseph and Califano (2011) found that 70 per cent of teenagers usually spend most of their time on social networking sites compared to 30 per cent of teenagers who do not (Joseph & Califano, 2011) . This high percentage of daily time spent by teenagers on social networking sites is very likely to affect them in different ways. Social networking can impact users physically, psychologically, attitudinally, and/or socially. For example, research found that teenagers who use social networking sites are more likely to get drunk, use drugs and do risky behaviors (Califano, 2011) . Compared to other teenagers, teenagers who are heavy users of social networking sites are three times likely to drink alcohol, four times probable to smoke, and three to four times more able to obtain marijuana and illegal prescription drugs (Califano, 2011 Lenhart (2005) showed that over 21 million teenagers have access to and actively used the internet on a regular basis. Teenagers routinely interact with one another through social networking sites, 85 per cent of teenagers are reported to do this on a daily basis and in activities, browsing and searching was the first activity, with over 80 per cent of both teenagers and adults having planned to do so that day (Hughes, 2006 This dramatic growth in the use of social networking media will bring with it several influences on the social system in Oman. Therefore, this paper aims to explore this issue by answering the following question: What is the social impact of social networking on teenagers in Oman? The focus on teenagers (from 13-19 years old) is based on the demographical structure in Oman which shows that the Omani society is a young social system. Therefore, by focusing on teenagers, we hope to inform about the social impact that these technologies have on the Omani society. The study involves a triangulation of methods. We use quantitative questionnaires to examine teenagers' and parents' perspectives on the topic.
Litearture review
The growth of Internet use and the recent developments in the telecommunications industry has brought many changes and challenges to societies (Ofcom, 2008; Bernard & Walter, 2012) . Nowadays, wireless internet enabled people to use the internet and communicate with each other wherever they are whenever they want. One of the most noticeable developments is the dramatic use of social networking media. Social network sites are web-based services that allow individuals to construct a public or semi-public profile within a bounded system, articulate a list of other users with whom they share a connection, and view and traverse their list of connections and those made by others within the system (Boyd & Ellison, 2007; Young, 2013) . Social networking sites such as, Facebook, Twitter, Myspace have attracted millions of users around the world. Figure1 below shows the evolution of the most famous social networking sites over the years (Boyd & Ellison, 2007; Young, 2013) . As the number of sites grew, they have diversified in terms of focus. According to Boyd & Ellison (2007) and Young (2013) , alongside more general sites such as MySpace, Bebo and Facebook, other niche sites have sprung up. Examples include LinkedIn, which was founded in 2003 and is based on developing business and employment networks, and Flickr, which is specialised in photo-sharing. In October 2007 Saga announced that it was launching Sagazone, a social networking site aimed exclusively at the over50s (Boyd & Ellison, 2007) With the increasing accessibility of social networking sites using wireless internet and mobile devices it became easier and faster for users to create a profile and join social networking sites and start making friends (Ofcom, 2008; Young, 2013) . While different social networking sites differ in their look and feel and general features, the underlying concept is allowing users to create a profile to identify themselves and then link to list of friends who are also users of the same site (Sunde'n, 2003). Profiles are unique pages where one can type oneself into being, in which an individual is asked to fill out forms containing a series of questions. The profile is generated using the answers to these questions, which typically include descriptors such as age, location, interests, and an about-me sections with the option to add profile photos, multimedia and many other futures (Sunde´n, 2003; Christine & Girish, 2012) . With such ease of use and wide range of features, social networking sites quickly became a global meeting point in which individuals can get exposed to a wide variety of issues, cultures, information and individuals. The wide usage of technology such as the Internet can bring many educational and self-development opportunities to users especially young individuals (Turow, 1999; Donner & Walton, 2013) . For young users, these technologies open a new world of knowledge and information. However, it is also argued that such a virtual space could deviate young users, especially teenagers, from the learning of ethical behaviors in real life (Davis, 1976 17 who use the internet have set up their own profile on a social networking site (Ofcom, 2008) . Also, most of Facebook users are younger students aged 18−22 (Christine & Girish, 2012) . This higher percentage of teenagers using virtual space can bring many changes to the traditional source of learning of information as well as behaviours such as homes and schools. Nowadays, teenagers live in an extended youth. They become dependent in term of education and economics but independent in term of consumption and spending their free time (Gadlin, 1978 
Findings
The sample in the questionnaire involved 125 teenagers who are between 13 and 19 years old. The findings show that most of the teenagers (about 85%) are using social networking sites. In comparison, only 15% of teenagers indicated that they did not join social networking sites. Moreover, most of the sample showed that they have self-interest in using several social networking sites. As Figure 1 below shows, the majority of the teenagers have a Facebook account (86%) while half of the samples are users of general forums such as Sablat Oman, Noor Oman and Rooh Oman. The findings also show that on average, most teenagers spend about 3 to 6 hours a day in using social networking sites. Only a small group of the sample spend less than 3 to 6 hours a day or twice a week.
Teenagers who do not use social networking sites said that these sites are not interesting to them and/ or they do not have free time to spend on the sites. Also, some females indicated that their parents are again using social networking sites and therefore they do not use them. On the other hand, teenagers who use social networking indicated that the main reason for using is the ability to chat with family and friends using these sites. In terms of the purpose of using social networking sites, 29% of teenagers use them for chatting with family and friends, 27% for entertainment, 19.4% for finding information, as Figure 2 shows. The rest use the sites for education, business and other purposes. In addition, Most of teenagers are using social networking sites in different places. It doesn't matter to them if other people are around. A few teenagers indicated, however, that they like to use social networking sites alone in a private setting. Furthermore, the friend list of teenagers accounts in social networking sites generally includes friends, colleagues, family and school mates.
Benefits of social networking sites
Almost all teenagers (99% of the sample) agreed that the social networking sites are beneficial. For example, they find these sites useful for finding new friends (18%), communicating with others with similar interests and tastes (21%), sharing information (20%) and keeping up-to-date with news very quickly (18%).
On the other hand, teenagers who indicated that social networking sites are useless believe that using these sites means wasting their time and that online friends are not truthful and/or trustworthy.
General impact on teenagers' behaviour
In our study, we found that most teenagers believe that using social networking sites does not impact their social behaviour. They emphasized that the change is neutral, neither positive nor negative. In the study we chose some specific behaviours that might be affected by the use of social networking sites including self-esteem, dependency, discipline, attention and risk taking. Interestingly, the findings indicate that these behaviours are not directly affected by use of social networking. However, teenagers agreed that confidence and motivation specifically are generally affected by the use of this technology. Table 1 and  Table 2 below show these results for male and female teenagers.
Parents' Survey
In this part of the study, the general opinions and perceptions of 100 parents were studied. Generally, as Figure 3 shows below, most parent nowadays actively use social networking sites with the majority using (more than 50%) forums and Facebook while a few use blogs. The findings also show that the majority of parents have no objection about their teenager children having an account on social networking sites because most of them trust their children. In addition, most parents use social networking sites and therefore feel that it's safe for their children to also use. In addition, as Figure 3 depicts, majority of parents think that the most critical negative impact of using social networking sites by their teenager children include communicating with unapproved (bad) people (36.06%), destroying or breaking teenager's relationship with other family members (26.23%), isolation and loss of communication ability with others (23%), and destroying teenagers own culture (9.83%). This shows that while parents are not completely against their children's use of social media, they are still mostly concerned about the intrusion of others into the family and culture systems they have raised their children according to. This could be due to nature of the protective culture of the Omani society in general. 
Conclusion
Social networking sites are great tools to communicate and they will not spread very widely unless there are clear benefits to the users. In this study, we aimed to explore the impact of these sites on social behaviours and attitudes of teenagers in Oman. In contrast to our initial expectations before undertaking this study, the findings show that social networking sites actually have a positive social impact on teenagers. This conclusion is supported by the results of both teenagers and parents surveys. The general impression is that teenagers should be allowed to use social networking sites but with conditions set by their parents or guardians. One of the most important recommendations to achieve this balance between allowing the use and preventing harm on teenagers is that parents should be friends with teenagers and educate them on how to use social networking sites responsibly. Teenagers must feel secure and live in a friendly environment in order to increase their level of self-monitoring and self-discipline.
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